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Comfor tab le  c lo th ing  l i ke
the i r  2  fo r  1  T -sh i r t s ,  tank

tops ,  sand les  -spec ia ls

Vegan lea ther  i tems l i ke
boo ts  and  handbags  and

la tes t  t rends

underwear ,  warm c lo thes
when co ld ,  shoes ,
genera l  c lo th ing

wate r ,  t i ssues ,  
m in ts ,  cand les ,

b race le ts

Retailers are willing to pay high rental rates for space
in malls since they expect huge profits and sales to

come from them. In order to gain the loyalty of
shoppers, malls appeal to their social motives and
provide a variety of goods. In addition to being a

point of interaction and entertainment for the
community, malls are also where shoppers go for

their social needs as well as their shopping needs. 

Yes,  Co t ton  on  adver t i ses  i t se l f
we l l  on l ine  and  makes  loca t ions
c lear  fo r  cos tumers .  Tha t  be ing

sa id ,  as  i t  i s  l l oca ted  in
spec ia l i t y  ma l l s ,  the re  i s  o f ten

maps  o r  secur i t y  to  gu ide
peop le  to  the  shop .  

Cotton on has spread worldwide with
locations such as Australia with 288

stores, New Zealand with 126 stores,
Asia with 246 stores, Middle East and

Africa with 216 stores and North
America and Europe with 154 stores

169 stores

spec ia l i t y  cen t re  such  as  men lyn ,
sand ton ,  Brook lyn ,  ma l l  o f  A f r i ca ,

wood lands ,  ko lenade,  rosebank


